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Vision, Design, Innovation, Quality, Internationality

Silhouette, the enterprise – uniqueness in front of the eyes

Linz, July 2010. Eyewear should be more than “just” a seeing aid; it should also be a stylish companion and an elegant accessory in a unique design that provides lightness and wearing comfort. With this vision, five employees and one designer, began the history of the leading Austrian eyewear manufacturer Silhouette International Schmied AG in 1964. Now, more than 46 years after its foundation, Silhouette is still committed to this vision and still leaving its mark on the world of fashionable eyewear with its innovation, design and quality. 
The company’s structure provides continuity: Even now, Silhouette International Schmied AG is a family-owned and operated enterprise under the leadership of its two executive board members, Arnold Schmied Jr. and Klaus Schmied. It employs approx. 1,600 employees worldwide. The enterprise focuses on the design, production and marketing of corrective eyewear and sunglasses.
Internationally, Silhouette is ranked among the top eyewear manufacturers; it deploys 13 of its own marketing companies and has an export rate of approx. 95%. Silhouette manufactures up to 3 million pairs of eyewear every year for its own brand and the licensed brand adidas eyewear.
Vision: The Foundation of Success
“We consider our most important task to be to add new and fascinating perspectives to the world of optics – and we will continue to accomplish this in and for the future. What makes us so confident? Every one working with us has a very personal relationship to the product. We all enjoy doing our work, developing new ideas and making the seemingly impossible become reality.” These were the words with which Arnold Schmied, the 83 year old company founder, described his vision of the enterprise when founding it more than forty years ago. A vision that has the same value now as it had then.  

Design: From the Idea to the Collection
“Individual eyewear design is our prime principle because we want to create unique eyewear for unique faces”, is how Executive Arnold Schmied, son of the company founder, describes Silhouette’s design philosophy. It’s fascinating people who stand behind unique and fascinating designs. At Silhouette it is a team of designers who, with their great ideas and creativity, develop all the collections. A close teamwork between the designers, who draw the first design of a new model, and the modellers, who create the first preproduction models of new creations, is the beginning of every series. 

The development from the first designer draft to market-ready new eyewear takes about one year. The work behind the scenes requires exact scheduling, strategic planning of collection packets and exact coordination between marketing and product management. The manufacturing feasibility, continuously enhanced through Silhouette’s development of new technologies, has the last word.

Silhouette’s top-class designs in corrective eyewear and sunglasses are in touch with the latest trends – this is proven through numerous international design awards.

Innovation: Setting New Standards
Optimum wearing comfort, lightness and utmost functionality have been the requirements for every Silhouette eyewear model since the beginning. Permanent research and advanced development allow Silhouette to set the standards in eyewear design.

The most impressive innovation is the hingeless and screwless eyewear “Titan Minimal Art” from Silhouette that revolutionised the eyewear market in 1999.
“The Titan Minimal Art has become an icon. Its creative uniqueness and high customer satisfaction contribute to the excellence of this eyewear,” says a confident Executive Arnold Schmied Jr. Minimalism is innovation because the high-tech titanium used allows ultra fine yet highly elastic hinges that are very durable, are kind to skin and need no hinges.

Because of its feathery lightness of only 1.8 grams and its optimal fit, the Titan Minimal series eyewear was recommended by NASA after intensive testing and has been used for its astronauts in their space missions since then. 

Quality: Attention to Detail is the Tool to Success
The implementation of trend-setting design involves playing with the possibilities of modern technologies. To create an exclusive collection, Silhouette focuses on innovative technology, craftsmanship and their employees’ expertise. The entire development process, from the idea to the finished product, takes place at Silhouette in Linz, Austria. Every Silhouette prototype is tested in-house by at least 25 people. Only then can the implementation of the CAD model (Computer Aided Design) and the work of the tool makers begin. An average of 130 synchronised production steps are necessary for every model. The small-sized and exclusive Silhouette collections meet the highest demands because 80% elaborate craftsmanship and only 20% automated machine work are used in the manufacturing process. The finishing of the eyewear is also done manually.

Quality checks after every production step and comprehensive quality assurance at the end of the production process ensure the high standard of quality of every Silhouette eyewear model.

Top Quality Materials: High Tech Titanium and SPX
The Silhouette eyewear collection is generally based on two different material groups and manufacturing processes. On the one hand, Silhouette produces eyewear made from metal, mainly hyper flex Titanium, but also gold, copper, steel and German silver. On the other hand, SPX High-Tech synthetics, developed by Silhouette, is injected into moulds and subsequently processed into eyewear frames.
The more than 120 new models created every year in a variety of designs, colours and material combinations have one fact in common: Superior quality in terms of surface, fit, wearing comfort and durability.

Using the metal titanium allowed, for the first time, the production of light yet resistant eyewear without hinges or screws. Intensive research allowed Silhouette to further develop the raw material into the High-Tech Titanium that guarantees exceptional tension, high durability and good skin safety.

Lightness and transparency are the SPX synthetic’s features. The material is extremely elastic and allows for numerous colour nuances and all kinds of prints. 

Licensed Brand: adidas Eyewear
The production of top quality models, innovative materials and exceptional design elements do not apply only to Silhouette’s own brand but, for several years now, also apply to the production of licensed brands models in Linz, Austria, such as adidas eyewear. The license agreement for the sport eyewear line “adidas eyewear” was concluded in 1991. 

The adidas sport eyewear in both corrective eyewear and sunglasses is developed and manufactured under the principles of perfect sight, optimal protection, ideal fit and long life and takes the requirements of different sports and athletes into consideration.

Internationality: Silhouette – a Global Group
Silhouette is now represented in about 100 countries around the world, selling its eyewear made in Linz, Austria. The export rate is 95%. The company has its own marketing companies in 13 countries on three continents and works closely with distribution partners in other markets. Internationality was already an important topic when founding the enterprise in 1964 and was reflected when naming the company for the first time. It had to be a name that could be easily understood internationally. At that time everything en vogue had a clear French influence and this made the entrepreneur couple Schmied decide on the name Silhouette. No one can remember who first came up with this name. “The name was there and we just knew it was the right one”, remembers Arnold Schmied Sr.

www.silhouette-international.com
www.silhouette-international.com
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